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Best of Harvard Series

Executive Education

Indian Faculty Development

Social Enterprise

Bringing the Best of Harvard to South Asia & Sub Saharan Africa
Taking the Best of South Asia & Sub Saharan Africa to Harvard
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Enabling more effective engagement with South Asia and Sub-Saharan Africa

Building Intellectual
Capital

MBA

Executive Education

Development of
South Asian Faculty

HBS Faculty
Engagement

South Asia

226 case studies*
97 Research Projects**

230 BHI Events covering 14,405 attendees
across 11 cities**

2008 — 2016 : 871 Students (IXP & FIELD)

2017 : 106 Students (IFC & FIELD)

2007 — 2018 : 2,848 attendees, 51 programs
and 88 scholarships

2008-2017 :321 GloColl attendees
2012-2015 :220 CWW (India) attendees

232 Faculty Visits**

29 Immersions of One**

Sub Saharan Africa (2017 onwards)

104 case studies (FY 2005-2018)

7 Research Projects

2 Events

2008 — 2017 : 986 Students (IXP & FIELD)

2018 : 201 Students (IFC & FIELD)

2016 — 2017 : SEPA 114 Participants
from 19 SSA nations

2017 : 1 GloColl attendee (Year 1)

-2018 : 5 Glocoll attendees Anticipated

14 Faculty Visits

2 Immersions of One

*FY’ 05 onwards ** FY’ 06 onwards *** FY’12 onwards
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South Asia Institute

Emerging Trends
A Size and Sustainable
the T“P!e Scale Urbanization
Bottom Line
Multi
. Luxury Generational
Entertainment Entrepreneurshi .
P P Marketing & Diverse

Access to
Financial
Services

Workforce

Rural Hi-Tech

Transformation
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Affordable
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Emerging Trends : Digital Blur*

Boundary — less Industries

Physical and Virtual Assets Man and Machine

and Organizations

Flipkart ¢
JUMIAE

THE LEARNING APP

*Rajiv Jayaraman, “Clearing the Digital Blur,” KNOLSKAPE
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Business History Initiative , g ,
“Learning from the past is a vital resource for business leaders”

History of South Asia Historical Data Visualization

- Dean Nohria

Teaching Resources

Tata I&roup International Businesses
1903-2014
2013
posmaninn AFRICA, ASIA &
el " LATIN AMERICA
- ; o manon 48 - wils b !
Completed 34 interviews o s / * B Wi
'. ¥ : - . Creating Emerging
Anu Aga, Ela Bhatt, d ‘
I3 ' ~ / WV EES
Mallika Sarabhai, Zia Mody A A
Seema Aziz (Pakistan)

Aban Pestonjee (Sri Lanka)

Y V Reddy, Jerry Rao,



http://www.hbs.edu/businesshistory/emerging-markets/Pages/default.aspx
http://www.hbs.edu/businesshistory/emerging-markets/Pages/default.aspx
https://www.youtube.com/watch?v=MWq2eSXgdC0
https://www.youtube.com/watch?v=MWq2eSXgdC0
http://www.hbs.edu/businesshistory/Documents/Final_Conference_Report_11.14.pdf
http://www.hbs.edu/businesshistory/Documents/Final_Conference_Report_11.14.pdf
http://www.hbs.edu/businesshistory/teaching/resources/Pages/historical-data-visualization-details.aspx?data_id=16
http://www.hbs.edu/businesshistory/teaching/resources/Pages/historical-data-visualization-details.aspx?data_id=16
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Faculty Data

Jose Christopher  John Jong- Nien-he  Karim
Alvarez J. Malloy Hyun Kim Hsieh Lakhani «  Worked with 81 faculty

across 10 units

* Non —Indian Faculty 73%

Ramon Brian Hall Julie Rafael M.  Kristin Williams | « Female Faculty 19%
Casadesus- Battilana Di Tella Mugford
Masanell

e Junior Faculty 36%

Rembrand Vikram Prithwiraj
M. Koning Gandhi Choudhury

Suraj
Srinivasan
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Platform for Sharing &

Testing Faculty Research

e Targeted outreach using
Diverse Network
partners

Leverage Multiple Synergies

e Research Leads, Research
panels, Immersion of one

¢ Field/IFC - Global partners

e MBA Outreach

e Deeper Alumni
Engagement

e —————

theb

arvar
south’asia

14,405

Participants

230

Events

11

Cities

Influence Change and Create
Impact

e Leadership Series

e Entrepreneurship Series
Education Roundtable Series
Alumni Study Tours Series
Gender Series

Develop a Rich Network

eQOver 10,000 contacts —
Business, Academia, Social
Sector & Government

e
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Best of Harvard in South Asia: Launch of Gender Series
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Harvard Business School India Research Center
and the HBS Club of India cordially invite you for the

launch of their Gender Series and a discussion on Ih e be S&

Beauty: Limiting or Liberating a rva
with Professor Geoffrey G. Jones SO U th a 5 J a
Isidor Straus Professor of Business History & Facully G
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Geaflray Jor e laidor Straus Professor of Busrinss History, and

Faculty Cha

Schools Businms Histary initiative. Ha holkdy
sy, UK, an honorary Doctoratn in
_ =
S D o o S By
t London School of Econams S,
i UK. and at Ermsmug
sty Professoriips af

and eminent panellists

on Friday, Jul

Roofiop Rendezvous

Taj Manal Palace. ooriands. Ha has, hold

Apolio Bancar, Coiata Gakushuins Univarsty, Tokyo, and Uniessnpe
i I’ Hanad, he serves oo (e 8 Mo Andes. Bogota. At
Mumbai, Maharashtra - 400001 ool o-':\:.'-':f::.f' 0 Commitias of e Harvard Center for

riten of he Rewchauer institite of

Jupanesa =
Cy Commitien of the Danvid Rockefeliar

ches the mvoltion, impact and resporid

g mullinaional comurations,
inchuding boauty and Tashicn,
Bianking. reseurancy 8nd commadiy trads
£ Voie of Thanks 0n the Business history of smanging ma
:-M Turkay. and Wunched andg [ —— .
Mrkas frofoct o s Karars Busivos School At MBS, o acaped
Speakers and Panelists Socond e of v b onU anc Globa Caialar course, n

£ Panel Distussion and Interaction with the Aucience
ity in Lasn Amarica
]

Prof. Geoftrey G. Jones
Buumes Hinlary

Professor Jonss™s book Bea

. agined (Chutoed Univarsity Pregs, 3
NETAR Brcvides the fist Wisiony of the globel by s por 145 2010)
3 poar POCEROCtive. It Lakns AR in-dapth lock a1 th iobal £ a Lo
Bamywoon nevess Desgner & Erepreneus 5 SMaD8OG in e Pinolsonth oo m‘-; i ::ct'a [
" oy can - prosoert

henw successie gonerations of B0t btk bran

aickor Firmun protmesor

Ov. Jamuna Pai :
Coametaingin =haped perceptions of beauty, hy business Organizations nedd
markel hem and alsa defined e ke 1
" T Qunclor and et s b
D Pervin Dodachani and s amsnciatcn wih a Randiulof cities, notatiy Par seet e
Paye ipit e book sh - Potatily Pars ow Yok
g g Bding driven 10 respond 16 a tae
s ; e o x
BUS I NESS ' :I:-.k f.mfm 2 Ciscire Conwumer Pradurts Led & HBS Ciub of india werldvide and haw in the wenty ‘fsz\::!‘l':l’ e cgen 1
Minnagng e Cogr o Lt & HBS Cauk o . ko dury, besuty is again being

CHOOL

Shuchi Kothari
Diemetor a1 Heaith &
Pere Wade (HES M

RSVP
Click here

irw Retaling P L33 Cofounser and direetor of

Seating is limited.

Kindly RSVP at the earliest.

Qur Genger seres seeks 10 deive Into aMenent facets of the gender dIscourse. We ane aware thal the gender discourse and sterectypes are
Intérconnecied win socio EConNOmic ISSUES SUCh &8 race, ethnicity, class. sexual onientation, religion, age. and nationaiity. \We hope 10 share
global research, convene conversations and forge a deeper understanding of the many complex Layers 1nat define this opic and its impact
on the Eves of men and women, livelioods and workplaces

In collaboraton with Mestyle, lnury and Tashion magazine

VERVE
]
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e Studied at : Harvard University (HGSE,

HBS), LSE, IIT, IIM, ICSI, Umich Ann
Arbor, NUS

Languages spoken : English, Hindi,
Punjabi, Bengali, Marathi, Sindhi,
Gujarati, Konkani, French

Industry experience across
Development Education, Research,
Trade, Law, Pharma, Media, Diplomatic
Affairs, Financial Services, Publishing,
Consulting, Public Policy, Advertising,
Scientific Journal Production
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Business & Business Digital Entrepreneurship
Environment History (Rock Centre)
Gender Health Care Leadership Social
Enterprise

Thank You
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