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The Campaign for HGSE



Harvard Graduate School of Education

Our mission is to prepare leaders in education and
generate knowledge to improve student opportunity,
achievement, and success.

Our impact model:

= Cultivate Leaders and Innovators
= Collaborate on Questions That Matter

=  Communicate with the Field
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Changing the World through Education

Cultivate Leaders and Innovators

700+ graduates each year
27,000+ alumni

more than

8,000+ professional ed participants 15 million K-12
70 professional ed programs students

Innovative degree programs

Collaborate on Questions that Matter

83 faculty

Research centers

Communicate with the Field

We put research into the hands of

teachers, education leaders, .@. Usable

parents, policymakers, and

professionals across the sector. = K“OWI edge
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Looking Ahead

Defining HGSE’s Second Century

= Personalized Learning established 1920
= Global Education

* Redesigning master’s education

= Scaling up our impact on education leaders
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Looking Ahead

Priorities and Opportunities

= New faculty chairs —learning sciences; technology; global
education

= Master’s financial aid — attracting the most talented students
into education

= Online HGSE/HBS certificate for school leaders —
strengthening leaders to run high-performing schools, hosted on HBX
nlatform
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